











Qur classic

series are
back!

Great
encounters,
throughout the
year, to engage
children and
parents

READING TO HEAL AND
TO SPREAD YOUR WINGS

For its 6th edition, Reading to Heal
and to Spread Your Wings will host
in-person activities (health rules
allowing) for kids in Montreal’s
children’s hospitals.

The activities will return during
the summer of 2022. They’ll be led
by youth authors Sandra Dumais
and André Marois.

PUMPKINS, WITCHES
AND GOOSEBUMPS

We have several activities planned
for Hallowe’en, always a hit with both
children and adults.

Not to be missed, and the high point
of the season: 3 brand new events
on Facebook Live, October 29, 2022!

Among the writers participating this
year: Diya Lim, author of Amandine:

la tarte a la citrouille; Mélanie Perrault,
Labécédaire horrifiant et gluant;
Maureen Fergus, Glory on Ice:

A Vampire Hockey Story.

@ MARITIME SERIES

Since 2018, Blue Metropolis has offered
fun workshops on marine ecology to
students who live on the Montérégie side
of the St. Lawrence River. Children learn
about the river’s animal and plant life, as
well as human activity that has grown up
along the waterway.

Author Caroline Barber led workshops
rich with poetry and illustrations

in public libraries in Verchéres and
Contrecoeur during the winter of 2022.

OUR QUIZ CORNER
KEEPS GROWING

Two great additions to the Quiz
Corner: a quiz on numbers

and mathematics, and another
on scientific discoveries and
inventions.

Our quizzes are designed to
educate and to tie in with existing
youth programs (in this case, the
Numbers Spelled Out! series, and
the Neptune educational program).
They encourage youngsters to
broaden their knowledge on a given
subject, and to have fun in the
process!
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TWO CPE AND DAYCARE DAYS

Over the past 5 years, our Daycare Days have reached preschoolers in nearly
100 CPEs and daycares throughout Quebec.

In 2021-2022, we had two theme-based days designed to promote reading among
children.

The first, on December 17, 2021, focused on introducing numbers to
preschoolers. The second, on Earth Day, April 22, sought to awaken an interest in
ecology and the environment.

Our suggested reading list is meant primarily for educators. But it serves parents,
grand-parents and any adult who is looking for a great picture book full of natural
wonders to share with a little child.

THE TD-BLUE METROPOLIS FESTIVE WEEKENDS

At last! Starting in late April, children’s authors, storytellers and performers
were back in libraries and a few schools in the Greater Montreal area. They were
eager to meet with school groups and families, and to share stories about foxes,
gardens, missing numbers, whodunits on the farm and other adventures sure to
please the whole family.

Of particular note this year, children’s author and singer-songwriter André Borbé
from Belgium will be passing through Montreal for an event at the Plateau Mont-
Royal library, and Diane Desfossés will be leading a workshop on mushrooms at
the Contrecoeur library.
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1 THE PLACE I WANT TO BE

BLUE MET
METROPOLIS

QUEBEC ROOTS

Quebec Roots is a program designed to help Quebec’s anglophone students improve
their writing and social skills.

Young people from 7 anglophone schools in Indigenous and cultural communities in
Quebec and Nunavut took part in the 21st edition last fall. They produced a book of
texts and photographs on issues facing their age group. The book is now available for
purchase. A public exhibition of their work was set up at I'Hotel 10, during the Festival
(5-8 May, 2022) and will tour the communities this summer. The students were assisted
by photographers Pierre Charbonneau, Michael Abril, Monique Dykstra and
Thomas Kneubhiiler, and by authors Monique Polak, Tess Liem, Raquel Rivera
and Tara McGowan-Ross.

NEPTUNE

Students at L’Ecole de la Seigneurie in Blainville, and Allion Elementary School

in LaSalle, climbed aboard Project Neptune’s space shuttle this year! This bilingual
educational program brings together the reading of science-fiction, writing, history,
science and technology, to unleash youngsters’ creative ingenuity. Cartoonist Laurence
Dea Dionne lent a hand, as did Tara McGowan-Ross, a multimedia artist and creative
writing teacher from Concordia. Several astronomers and astrophysicists added their
expertise to this fascinating project.

Their work was exhibited in the lobby of ’'Hotel 10, May 3-8.

A virtual exhibition, followed by a zine, will be available by summer’s end, 2022.



Promotional
Efforts

All year long, we work hard to
publicize our programming, showcase
our authors, nourish a love of reading
and promote the purchase of books
from our independent booksellers.
Here’s a summary of our 20212022
campaign.

4 As of May 25, 2022. Includes
estimates for some media outlets.
> Maximum reach estimated
by media outlets, based on
appearances in print and online.
Includes estimates for certain
media.

BRANDING

Logo/name of partner included within the Blue Metropolis signature

MEDIA AND PUBLIC RELATIONS

4 press releases with an accompanying list of partners linked to youth sector
activities in 2021-2022

18 newsletters with promotional material highlighting youth programming (each
newsletter opened by an average of 1,285 recipients)

Words of support by the youth sector’s principal sponsor featured on the youth
programming page of the 2022 Festival and in the “Words of support” section of our
website

Major partners’ logos featured on the logo box that reads “Thanks to the major
partners of Blue Metropolis Foundation and its 2021-2022 educational programs” on
all pages of the 2022 Festival’s adult programming

Major partners’ logos featured on the logo box that reads “Thanks to the major
partners of the 2022 TD-Blue Metropolis Children’s Festival” on all platforms of the
20212022 Youth sector

Partners’ logos will appear on all promotional material of youth sector activities
they help support

SOCIAL MEDIA

36 Facebook posts relating to youth activities

20 Instagram posts relating to the youth sector

68 stories showcasing our youth content

10 videos intended for young people

10 Facebook youth events that drew 750 participants

ADVERTISING

Le Devoir, The Gazette, and digital campaigns on social media — Value of media
exposure (purchases and free spots) in 2021-2022: $183,087

15,290 redirections to our web content generated solely through digital advertising*

Over 3.1 million people reached by our ads’

EDUCATIONAL PROGRAM PAGES

Partner’s promotional material appears on pages related to the Blue Met’s
educational programs



WORKING TOGETHER
FOR ACADEMIC SUCCESS
AND INCLUSION

Like TD, a great many partners support
the Blue Metropolis Foundation’s youth programming.

Thanks to the principal partners of our Youth Sector
and 2021-2022 Educational and Social Programs
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BLUE METROPOLIS
AT A GLANCE

Blue Metropolis Foundation is a not-for-profit
organization founded in 1997 that brings together
people from different cultures to share the
pleasures of reading and writing, and encourages
creativity and intercultural understanding. The
Foundation produces an annual International
Literary Festival and offers a wide range of
educational and social programs year-round,
both in classrooms and online. These programs use
reading and writing as therapeutic tools, encourage
academic perseverance, and fight against poverty
and isolation.

The Blue Metropolis Festival is one of the largest
multilingual literary events in North America.

For several days each year, writers from Quebec,
Canada and around the world converge on
Montreal. Festivalgoers are treated to live
interviews, round table discussions, public
readings, debates, master classes, reading and
writing workshops. Every year, the Festival is built
around several strong themes that bear testimony
to a keen social awareness and to a passion for
literature in all its richness.

2021 FESTIVAL OUR IMPACT
DESPITE THE HEALTH CRISIS

220,146 people took part in the Festival, either in person or online!

430 participating authors, artists and other guests,
including 170 from backgrounds of diversity

230 activities, including 65 podcasts

57 articles, including 29 that highlighted at least one person from
a background of diversity

136 Canadian publishers mentioned or showcased, including 61 who
attended the Festival

3 social media campaigns conducted jointly with prominent
independent bookstores to bolster book sales (#monlivremetbleu

with Gallimard, #mybluemetbook with Paragraphe Book store, #Mon livre,
mon terroir with libraires.ca)

36 suggested reading lists requested from specialists (lists already
published or to come) featuring 300 Canadian titles that can be purchased
onsite from leslibraires.ca

5 new educational and social programs created this year

! Number of active users: viewers on Facebook Live, YouTube, or of archived videos on the Blue Metropolis website;
podcast listeners; people reading original material or visiting thematic webpages on the Blue Metropolis site, as well
as in-person attendance, when possible.




2020 FESTIVAL

195,760 people took part in the festival, either online or in person.!

More than 2,810,000 people were reached by
our promotional campaigns?

178 Canadian authors highlighted online and 71 Canadian publishers E D U CATI o N AL

showcased PROG RAMS
4 major digital series: S | N C E 2 O O O

Social innovation forum, nature writing, mental health & literature,
focus on German literature

19,138 participants (students and seniors)

928 institutions visited (schools and

41 articles published on our website, including 15 dealing
community centres)

with Indigenous authors or issues

17 authors in 4 languages for the storytelling hour on Facebook Live 59 programs developed

Presented in 15 of Quebec’s 17 administrative

A major campaign to promote reading —
regions and 8 of Canada’s 10 provinces

2,107 passionate booklovers took part in our Spontaneous Book Club

! Number of people viewing videos, sharing content on social media, reading webpages, posting likes and comments,
watching story hours on Facebook Live or archived versions, as well as children attending live events at the TD-Blue
Metropolis children’s Festival before the cancellation due to COVID-19.

2 Le Devoir, The Gazette, digital campaigns on social media
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