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Blue Metropolis’ youth sector includes the TD-Blue Metropolis
Children’s Festival as well as a range of educational and social
programs for children and adolescents.

Summary of a
lively festival!

During the 2016 edition of the TD-Blue Metropolis Children’s
& Festival, close to 120 free activities were presented in more

P »‘?k Y & than 60 venues. Thanks to our 73 guest authors, storytellers
J . s and illustrators, more than 21,000 parents and children
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discovered the pleasures of reading and writing by attending
author events and a variety of shows and exhibitions.

21,482 CHILDREN AND PARENTS

-4 PARTICIPATED IN ACTIVITIES
AT THE TD-BLUE METROPOLIS
CHILDREN’S FESTIVAL

< 117 ACTIVITIES IN 65 VENUES
(LIBRARIES, MUSEE D'ART
* CONTEMPORAIN DE MONTREAL,

o o BOOKSTORES. . .)

73 AUTHORS, STORYTELLERS,
MUSICIANS AND ILLUSTRATORS

e |
’ 6 1 OFFICIAL SPOKESPERSON:

WELL-KNOWN AUTHOR AND
ILLUSTRATOR ROGE

17 ACTIVITIES FOR CHILDREN
AGED 0 TO 5 IN THE “JOURNEE
NAITRE ET GRANDIR” SERIES




Moving and
innovative social
and educational
programs

In addition to drawing over 21,000 participants to its Children’s
Festival, Blue Metropolis offered a variety of programs aimed
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at developing a love of reading and writing, promoting inclusion - %O [ _J\ Le ROL
- . . . Officia
and diversity, combatting poverty and encouraging academic CE Q p '[ '[
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perseverance. In all, Blue Metropolis Foundation’s educational
programs reached 900 young people, including a number of

young people at risk, and their teachers. ' '
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11,305 INDIVIDUALS ATTENDED | [ -
THE EXHIBITIONS PRESENTED FROM .
APRIL 11 TO 18, 2016, AT HOTEL 10 @ Rogé i
AND AT OTHER PARTNER VENUES:

* QUEBEC ROOTS: STRENGTHENING
COMMUNITIES, THE PLACE ' WANT TO BE

* DES CHIFFRES, DES MOTS
* LIKE CATS AND DOGS
* PROJET M

FIVE EDUCATIONAL PROGRAMS N
21 SCHOOLS REACHED 901 YOUNG
PEOPLE AND THEIR TEACHERS

FOUR WEB PLATFORMS OFFERED
WRITING WORKSHOPS BASED ON
INSPIRING NOVELS FOR YOUNG PEOPLE
AT RISK (FOR ANOREXIA, DEPRESSION,

BULLYING AND HOMOPHOBIA)
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Avec ur Ju. €,0n n'est jamais seyy|
0n est toujours plus grand '



Educational
and social
programs
in detail

Since its inception, Blue Metropolis
has developed 45 educational and
social programs, both online and in
the classroom, reaching 17,700 young
people and teachers throughout the
country, in both official languages.

o Lo parc bleu est mag

ACCOMPLISHMENTS IN 2015-2016

Quebec Roots: Strengthening
Communities, The Place | Want to Be
Over a number of weeks, and led by a
professional author and photographer, students
created an anthology of writing and images

that offers a portrait of their community. The
anthology produced this year was launched at the
2016 Blue Metropolis Festival, in the presence of
the students, their teachers and their families.

Like Cats and Dogs

Three classes of francophone students from
Manitoba and three classes of anglophone
students from Quebec conducted short
interviews, bringing stereotypes to light, and
created bilingual comic strips on the topic of
linguistic duality.

Heroes in My Backyard

This project encouraged high school students to
think about the vital roles played by Indigenous
peoples, women and visible minorities in World
Wars | and II, and to discover — or rediscover

— heroes whose contribution we may have
forgotten.

TD-Blue Metropolis’ Young Writers

and Readers

This online platform offers activity sheets for
creativity workshops as well as children’s stories,
penned by young participants and by adults. This
program includes 8 creativity workshops and
stories, with more currently in development!
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Des chiffres, des mots

Des chiffres, des mots was an educational
project on academic perseverance. Students from
all school boards were eligible to participate in
two contests (elementary and high school levels)
involving drawing, photography and writing.
There were over 200 particpants. The winning
works were exhibited at the 2016 Festival and
were mentioned during the talk given by Daniel
Tammet to school groups, which was free

of charge.

Flanopolis

Guided by an author and a multidisciplinary
artist, elementary school students wrote a story
inspired by words found and collected in their
neighbourhood. Their story was printed on paper
banners and hung along a predetermined route.
A collective walkabout took place along Ontario
St. during the 18th edition of Blue Metropolis
Festival.

Projet M

Guided by an author and an artist, students

used writing and collage to explore the topic of
gender diversity and analyse the standards of
beauty imposed by society, while developing a
critical eye when looking at images in the media.
The results of their work and reflection were on
exhibit at the Bibliothéque de I'lle-des-Sceurs
during the last edition of Blue Metropolis Festival.
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gidndir Programming

words eor Living Together

The programming presented by “Naftre et grandir” at the 2016 Children’s
Festival, with the support of the Fondation Lucie et André Chagnon, featured T

17 activities aimed at developing the social skills of children aged O to 5. =
Through stories told by our authors and facilitators, the children were asked
to identify, name and recognize emotions such as joy, sadness, anger and
fear, with the goal of learning to live together in harmony.

The following activities were presented at the lles-des- Soeurs, Ahuntisc,
Saint-Charles, and Frontenac libraries, as well as at Montreal’s Intercultural Tania 5p|lm{i
Library. Other events took place at the CPE Halte-Répit Hochelaga-
Maisonneuve and Rosemonde, as well as at Garderie Alexandra and at @

the Maison de la culture du Plateau-Mont-Royal. The week ended with the
Journée Naitre et grandir at Librairie Bric a Brac, in Hochelaga-Maisonneuve.

Le roi Bougon (presented three times)
With host Philippe Béha

De droéles de familles
With host Pierrette Dubé

Ani-mots (presented twice)
With host Lou Beauchesne

e Un monstre dans ma téte (presented three times)
With host Maurice Bélanger

e Sylvie Roberge raconte Galette
With host Sylvie Roberge

¢ Moi... et les autres!
Stories to promote living together in harmony
With host Tania Baladi

e Je suis Louna et je n’ai peur de rien
With host Bertrand Gauthier

e La grande murale des émotions!
Throughout the weekend, parents and children were
invited to place words on a mural and make drawings
representing their feelings.

e Spectacle Vieux Thomas et la petite fée

In addition to the 500 parents and children reached by this special programming,
500 copies of Chaminou (produced by the Fondation Lucie et André Chagnon) and
250 copies of Nafitre et grandir magazine were distributed throughout Greater
Montreal’s disadvantaged neighbourhoods.

Naitre et grandir magazine was also available at Hotel 10 during Blue Metropolis

Festival. naitre 7 Fondation Lucie
ETgrandlr . et André Chagnon



A maijor visibility campaign
PON OUN PArtners

In teaming up with Blue Metropolis’ youth sector, our partners benefited from a major visibility campaign thanks to a number
of communications tools, advertising and promotions!

COI\/II\/IUNICATIONS TOOLS MEDIA COVERAGE

Blue Metropolis website On the whole, the Festival, benefited

e (Calendar of events from a number of important reports

e Program, PDF version and articles in the media. In all, 200

e Press releases for the Children’s Festival, adult Festival and educational programs, items appeared in traditional media,
distributed at the press conference as well as in new media, such as blogs

e Press releases for the Children’s Festival distributed specifically to the boroughs’ and social media. Articles and reports
communications services appeared in the following media:

e Final press release summing up Blue Metropolis Festival

e Posters for the Children’s Festival (distributed at 90 venues)

e Posters for the adult Festival (distributed at 90 venues)

e Official Festival program, 19 pages of which are reserved for the Children’s Festival
(10 000 copies)

e Short Festival program (650 copies)

e Three freestanding portable banners

e One “Thanks to Our Partners” banner at Hotel 10

e A mention at the press conference

e Posters for the visibility campaign, provided by Guzzo

e \Wordstochange.org website

e One «Educational Programs» banner

e | 0ogo on the educational and social programs’ exhibitions

e | 0ogo on the educational and social programs’ books

e “TD” abbreviation included in the name of the Children’s Festival*

e TD Bank Group logo included along with the Children’s Festival logo*

e \/ideo produced for the press conference (Louise Ann Maziak)*

e Named honorary president of a benefit event (Louise Ann Maziak)*

*Exclusively for TD o

e Canal M (Vues et Voix)

e | e Devoir

e | aPresse and La Presse+

e Global News Montreal

e (CBC/Radio-Canada

e | e Progres Saint-Léonard

e |a Voix Pop

e | e Messager Lachine & Dorval

e |es Nouvelles Saint-Laurent

e Economies et cie

e Guide de Montréal-Nord

e [’Informateur de Riviere-des-
Prairies

e lamarellemag.com

e | es Débrouillards

e The Gazette

e TVA (Salut, Bonjour!)

(émission du 9 avril

Montreal Families

e CTV

e ctvnews.ca

PROI\/IOTION THANKS TO OUR PARTNERS

Ville de Montréal libraries: Festival’'s promotional posters, banners and
neighbourhood cultural programming

e Advertising campaign in La Presse+ and lapresse.ca (2.5 screens displayed
April 11 and 16 + 1 advertising space on lapresse.ca)

e Musée d’art contemporain de Montréal, Librairie Paragraphe Bookstore, Librairie
Bric a Brac, Librairie Gallimard, Librairie Monet, Théatre de I'Esquisse, Livres Babar
Books, Café les Oubliettes: each of our partners’ websites, newsletters and social
media

e | a Fabrique culturelle: promotional tools online from March 16 to April 18

e | a Vitrine: complete program posted on website, mobile app, interactive terminals
at 2-22, rue Sainte-Catherine Est

e Festival mentioned on various arts calendars: Bonjour Montréal, Quoi faire
aujourd’hui..., le Calendrier du livre, Tourisme Montréal, etc.

e Major visibility campaign at Guzzo movie theatres (value: $6,000)
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