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The Foundation’s youth sector includes

the TD-Blue Metropolis Children’s Festival
as well as a range of educational and social
programs for children and teens.

All of the activities detailed in this report
are part of our school retention program
that focuses primarily on reading and
writing, which are the foundation of
academic achievement.

OVERVIEW OF
THE YOUTH SECTOR

73,000 CHILDREN AND PARENTS

PARTICIPATED IN AN ACTIVITY AT
THE 10TH TD-BLUE METROPOLIS

CHILDREN’S FESTIVAL

140 ACTIVITIES IN MORE THAN

76 VENUES IN MONTREAL, ON
THE NORTH SHORE, SOUTH SHORE
AND IN LAVAL (libraries, bookstores,
schools and pre-schools, children’s
hospitals and specialized schools)

54 AUTHORS STORYTELLERS,
MUSICIANS AND ILLUSTRATORS

7 EXHIBITIONS in libraries and schools
AND A QUEBEC ROOTS RETROSPECTIVE
AT HOTEL 10

4 EDUCATIONAL AND SOCIAL
PROGRAMS

A DAY DEDICATED TO SELF-ESTEEM
AT 40 CHILD CARE AND DAYCARE .
CENTRES IN QUEBEC o

A BRAND NEW SERIES HELD AT
CHILDREN’S HOSPITALS IN GREATER
MONTREAL




THETD-BLUE METROPOLLS CHILDREN'S FESTIVAL:

OVERVIEW OF A MEMORABLE L™ ANNTVERSARY

The 2017 edition celebrated the 10th anniversary of the
TD-Blue Metropolis Children’s Festival in many wonderful
ways. A total of 140 free activities were presented in over

76 venues, not counting the 40 daycare and children’s
centres that took part in the Journée CPE, which was
combined with an interesting contest. A number of other
firsts marked the 10th anniversary: seven activities in four
Montreal children’s hospitals and specialized schools; the
Week-end Vert de peur, which was dedicated in particular to
teens, with 14 authors and comics artists visiting 11 libraries
and independent bookstores throughout Greater Montreal;
expansion of our activities to libraries and bookstores

on the South Shore, North Shore and in Laval; and finally

a Blue Metropolis Homage awarded to exceptional

French- and English-language children’s authors:

Christiane Duchesne and Monique Polak.

EXHIBITIONS FOR THE 10TH ANNIVERSARY!

Seven exhibitions were presented as part of the TD-Blue
Metropolis Children’s Festival, reaching over 56,000 people.
These exhibitions were on display at a number of municipal
libraries and at Hotel 10.
/ “Dessine-moi des animaux” Exhibition
Bibliotheque Saint-Henri
/ “Des mots pour changer” Exhibition
Bibliotheque Georges-Vanier
/ “Dessine-moi des mots” Exhibition
Bibliotheque de Saint-Pierre
/ “Dessine-moi des princes et des princesses”
Exhibition Bibliotheque de Riviere-des-Prairies
/ Rogé Exhibition
Bibliotheque de Saint-Michel
/ “Projet M” Exhibition
Ecole Léonard-de-Vinci
/ Quebec Roots Exhibition (10" anniversary)
Hotel 10

Monique Polak and Christiane Duchesne
METROPOLIS
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NAITRE ET GRANDIR —rt
PROGRAMMING

The Naitre et grandir programming at the 2017 Children’s Festival,
supported by the Fondation Chagnon, took place over two days on the
weekend of April 29 and 30. The goal of the Journée Papi, marraine
et moi, on Saturday, at Librairie Bric-a-Brac, was to promote
intergenerational relationships: grandparents, uncles, aunts and other
adults who play an important role in a child’s life were invited, along with
the little ones, to attend a story hour presented by authors who are
recognized for the quality of their books for the very young. Naturally, the
stories dealt with close ties between young children and older people.
The following day, at Théatre de I'Esquisse, eight storytellers presented
the Marathon du conte, with a focus on self-esteem. A number of these
tales also featured child-adult relationships.

Saturday, April 29, 2017 - Librairie Bric-a-brac
Meet-and-greet with Christine Nadeau
Meet-and-greet with Claudia Larochelle

Meet-and-greet with Simon Boulerice

Fondation Lucie
. et André Chagnon
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On April 30, 2017, the launch of Voices
of Manhigim, at the Jewish Public
Library, brought the 10th TD-Blue

Metropolis Children’s Festival to a close.
This book presents writing by young
people with special needs who took

part in workshops during the 2016 YM-

YWHA summer camp. This initiative was

the result of a partnership between the

YM-YWHA and Kids Write Network, with
financial support from Maria Guzzo.




INNOVATIVE

EDUCATIONAL
AND SOCIAL
PROGRAMS

Since its inception, Blue Metropolis

has developed 49 educational and
social programs, both online and in the
classroom, reaching close to 18,000
young people and teachers across the
country and in both official languages.
In addition to events at the Children’s
Festival, Blue Metropolis 2017 presented
a range of programs that aim to develop
a love of reading and writing, encourage
social inclusion, diversity and academic
perseverance and combat poverty.

This year, the Foundation’s educational
programs reached 285 students.
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2016-2017
ACCOMPLISHMENTS

Quebec Roots: Strengthening
Gommunities, The Place | Want to Be

Guided by an author and a professional
photographer, students created, over a period
of several weeks, an anthology of writing and
images that presents their community. In June,
the book was distributed to students from

participating schools who took part in the project.

Words to Change

This project, which involved a class of young
people from Ecole Victor-Rousselot, in Saint-
Henri, who were at risk for dropping out, was a
resounding success! Students who might once
have been seen as the school’s black sheep
became its heroes thanks to their participation
in Words to Change, which resulted in a show
involving storytelling, and artwork that was
exhibited for one month at the Bibliotheque
Georges-Vanier. Better yet, the principal gave the
artwork a permanent home at the school.
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Healthy Rebellion-Ville-Marie Borough
On the topic of rebellion — something that can be
an issue for young people in their final years of
elementary school — two third-cycle classes at
Ecole Garneau explored positive self-expression.
Following a series of workshops, the students
presented an outdoor show in the Parc des
Fauborgs, during which they performed songs
they had written and composed with the help

of a facilitator.

Projet M

Two classes, one Grade 5 and one Grade 6,

at Ecole Léonard-de-Vinci, in Villeray, took part
in Projet M, which was facilitated by a man
and a woman. This educational program, with
a focus on the development of positive body
image, resulted in an exhibition of poems and
collages created by the students. The school
administration and teachers, who were taking
part in a project of this nature for the very first
time, were delighted with the process, the degree
of motivation they observed in the students
and the involvement by parents, all of whom
attended the exhibition launch. The exhibition
was presented for one month for the benefit of
the entire school population.
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A MAJOR VISIBILITY CAMPAIGN

FOR OUR PARTNERS

In joining forces with Blue Metropolis’ youth sector activities, our partners were able to benefit from a major visibility campaign
carried out through various communications, advertising and promotional tools.

COMMUNICATIONS TOOLS®

S~ N

*Some tools are specific to our major partners

Blue Metropolis website

Schedule of events

Program of activities, PDF version
Press releases for the Children’s
Festival, the adult Festival and the
educational programs, which are
distributed at the time of the press
conference

Press releases for the Children’s
Festival, which are distributed
specifically to the attention of the media
in the various boroughs

Final press release for Blue Metropolis
Festival — youth sector

Posters for Children’s Festival
(distributed in 60 locations)

Posters for adult Festival

(distributed in 60 locations)

Official Festival program -13 pages
reserved for Children’s Festival
(10,000 copies)

Free-standing banners that are in
circulation (3)

“Thanks to Our Partners” banners

at Hotel 10 (1)

Mention at the press conference
Honorary president of a benefit event
Logo in the advertising campaign
distributed at Cinémas Guzzo
(valued at over $100,000)

PROMOTION VIA
OUR PARTNERS

Ville de Montréal libraries: promotional
posters for the event, banners and
neighbourhood cultural programs

/ Advertising campaign in La Presse +
and lapresse.ca (2 2 screens displayed
on April 24 and 29 + 1 box hosted by
lapresse.ca)

/ Our partners’ communications tools
(website, newsletter, social media):
Musée d’art contemporain, Librairie
Bric-a-Brac, Librairie Gallimard, Librairie
Monet, Communication-Jeunesse,

Lis avec moi, Le Pollen, Larico, Lurelu
and others!

/ La Vitrine (complete programming
hosted on the website, mobile
application, interactive terminals
at 2-22 Ste-Catherine)

/ The event was listed on various cultural
calendars: Bonjour Montréal, Quoi
faire aujourd’hui, le Calendrier du livre,
Tourisme Montréal, etc.

MEDIA COVERAGE

On the whole, the Festival received
excellent media coverage. There was a
total of 201 articles and reports by both
traditional media and new media outlets,
such as blogs and social media. It should
be noted that articles appeared in the
following media:

Revue Lurelu
L’expressMontréal

La Presse et La Presse +
CBC | Radio-Canada
LaMarelleMag.com

Les Débrouillards

The Gazette
LesMeconnus.net
LesPtitsMotsDits.com
TaTribu.com

Lurelu.net
Artichautmag.com
CourrierDuSud

Hebdo Rive-Nord
Westmount.org
MontrealPourEnfants.com
And others!
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